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HBA Continues to Lead Design in the Middle East with the Opening of The Ritz-Carlton, Dubai International Financial Centre
Global Design Firm Takes Inspiration from Grand European Hotels for their Newest Middle East Property 

New York, NY -- HBA / Hirsch Bedner Associates, the leading global hospitality design firm of the world’s most anticipated hotels, resorts and spas, has completed the design of The Ritz-Carlton, Dubai International Financial Centre (DIFC.)  The highly anticipated luxury hotel is the ninth Middle Eastern property HBA has completed since the opening of their Dubai office in 2000 following such high-end destinations as the Taj Palace Dubai, Qasr Al Sarab Desert Resort by Anatara, Amethyst Lounge Beirut and the two Abu Dhabi St. Regis hotels opening later this year.  

The partnership of HBA and The Ritz-Carlton has spanned 20 years and the completion of the DIFC location marks their 26th property.  Located at the nexus of the financial district of Dubai, The Ritz-Carlton represents quiet luxury. The building covers an entire city block where HBA designed the 341-room hotel and 124 executive residences.  The property also consists of 300 condominiums and luxury retail. 

Inspired by grand European hotels like the Ritz in London and Paris, the 14-story limestone building stands in strong contrast to the steel and glass skyscrapers that surround it. However, rather than looking back in time for inspiration, HBA moved forward to create an interior that is chic, streamlined and friendlier to the current generation of The Ritz-Carlton guests. Designers used the 1940s French Art Deco as the design style reference because the period represents chic luxury as well as more forward thinking in the design approach. 

The color palette is cool in contrast to the heat of Dubai. Things familiar to The Ritz-Carlton guests – fine crystal chandeliers, Oriental carpets – are used but not necessarily in a traditional manner. Chandeliers in the Ballroom Wing and on the Mezzanine floor are inspired by jewelry designs from Cartier and Bulgari. The carpets in this area are very colorful designs of primarily Eastern inspiration, with border ornaments taken from jewelry designs.

The hotel main lobby is a tribute to the heritage of a renowned French Art Deco interior designer Jean-Michel Frank. Limestone walls and floors are accented with Frank inspired straw pattern inlaid wood, while elevator doors in polished metal feature his hallmark starburst pattern.

The first thing that meets the eye once entering the hotel lobby is a striking ceiling feature in azure Swarovski crystals by Lasvit. Not only does it add a distinct Art Deco feel to the hotel, but it also serves as a uniting element for the lobby, mezzanine and podium levels. Stunning in the daylight and at night alike, the “coral reef” still looks its best against the night sky.

The Spa stands in contrast to the rest of the hotel, except for the use of sycamore as the wood. The palette is cool and the space serene with white marble, glass mosaics and pale blues and greens. 

There are three different guestroom plans with variations within each, 50 suites, including two Royal Suites, and a Club Lounge. The palette for the guestrooms and suites is pale ocean blue and gold with cream walls and Anegre wood detailing. 

The two Royal Suites are designed very much like 1940’s Parisian Salons -- the walls in the Parlour and Dining Rooms are upholstered in creamy silk in a pattern that matches the color of the drapery. The study is wood paneled in Tiger wood and the bedroom has handmade area carpets and silk upholstered walls.

The Residences are operated by the hotel, but have a different feel from the guestrooms. All have open kitchens and a built-in look for a bespoke appearance and an efficient use of space. Even the palette for the service apartments differs from the guestrooms  -- warmer oranges and yellows with accents of celery green for a more residential feel.

HBA has created an opulent retreat in one of the world’s foremost business and leisure destinations with The Ritz-Carlton, Dubai International Financial Centre. The luxury hotel offers guests an exceptional array of amenities and impeccable service. After a day at the office or enjoying the city, guests at this luxury hotel in Dubai can indulge in a soothing spa treatment or enjoy an unforgettable dining experience at one of the hotel’s world-class restaurants and lounges. 

For more information, please visit http://www.ritzcarlton.com/dubaiifc.
About Ritz-Carlton

The Ritz-Carlton Hotel Company, L.L.C., of Chevy Chase, Md., currently operates 73 hotels in the Americas, Europe, Asia, the Middle East, Africa, and the Caribbean. More than 30 hotel and residential projects are under development around the globe. The Ritz-Carlton is the only service company to have twice earned the prestigious Malcolm Baldrige National Quality Award, which recognizes outstanding customer service. For more information, or reservations, contact a travel professional, call toll free in the U.S. 1-800-241-3333, or visit the company web site at www.ritzcarlton.com. The Ritz-Carlton Hotel Company, L.L.C. is a wholly owned subsidiary of Marriott International, Inc. (NYSE: MAR)

About HBA

World-renowned as the “Number 1 Hospitality Design Firm” (Interior Design) and winner of six record-breaking awards (2010 Hospitality Design Awards), HBA/Hirsch Bedner Associates, unveils the world’s most anticipated hotels, resorts, and spas.  Leading the hospitality interior design industry since 1964, HBA remains keenly attuned to the pulse of changing industry trends governed by today's sophisticated traveler. The company’s international presence, depth of experience, and detailed industry knowledge enables them to identify interior design trends at their source, make definitive predictions about new directions and innovations, and influence design standards at a global level.  HBA’s ultimate objective is to add value, raise standards and enhance the brand of a project's owner and operator. 

HBA creates the signature look of traditional luxury brands, independent contemporary boutiques, urban resort spas, world-class residences, restaurants, casinos, and cruise ships. From continent to continent, each HBA interior is the result of a unique and sensitive response to location, architecture, and client vision. With 500 designers around the globe in 13 offices and a recent expansion in Asia, HBA is a true global company with more than 75% of its employees now outside the United States. HBA’s international presence, combined with its extensive knowledge of the interior design industry, has facilitated the ability to rewrite the language of design with each new project.  
For HBA in Los Angeles, Atlanta, San Francisco, London, Hong Kong, Shanghai, Tokyo, Singapore, Brisbane, Melbourne, New Delhi, Dubai and Manila, visit www.hba.com. 
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