
Newly Opened St. Regis Atlanta Unveils HBA’S Fresh Vision of the Quintessential Southern Estate 

Custom detailing and collected art creates the feel of a grand, welcoming and storied Atlanta mansion 

Atlanta, GA -- St. Regis is among the world’s finest five-star hotel brands. The St. Regis Atlanta opened its doors on April 14, 2009, becoming the ninth North American location. HBA developed the signature interior identity for this distinctive property, one that would epitomize the best of Atlanta’s architecture and design heritage. In addition to Atlanta, HBA has collaborated with St. Regis on their Rome, Shanghai, and southern California hotels.

The St. Regis Atlanta is a modern reinterpretation of a grand estate in the Southern style. 

The property is located in Buckhead, the most affluent district of the South’s most affluent city. Buckhead represents the high water mark of style and sophistication in Atlanta. Its West Paces Ferry neighborhood is home to such architectural landmarks as the Swann House and the Georgia Governor’s Mansion. The HBA’s design goal was to deliver a grand home that would fit organically into this exclusive area: “We wanted it to connect with area socialites and the beautiful well to-do brides that marry there,” said Emilie Claeys, the project’s lead designer.
The St. Regis Atlanta creates a very special sense of place. “You know you are in the American South from the moment you step in to the lobby,” said Claeys. “The palette is light and fresh, which works with hot summers. The design is soft and elegant and restrained in all the right ways.” The lobby’s main architectural feature is a grand staircase whose two arms seem to float gracefully like the hem of a beautiful gown.

Building on the 100 year-old brand’s reputation for bespoke lodging, HBA’s design features a great many custom elements, from carpeting and fabrics to the stunning 1,000 cut-crystal chandelier. Complementing the custom furnishing and fixtures, “the art ands accessories program plays an extremely important role in this property,” said Claeys. Because the hotel looks as if it were a grand residence, the art and accessories suggest a back-story of discerning owners who have traveled the world collecting each piece to harmonize with the next. 

All public-area art is original, signed, and often made specific to the space it occupies. Works in this elegant collection were commissioned and acquired over the course of a year and include oil, acrylic, watercolor, mixed media, lithography, photography, and textile art. “The same level of thought and planning went into the accessories,” said Matthew L. Whitaker, HBA’s art consultant on the project. “In a hotel of this stature, each piece, whether purchased at auction or in fine antique stores, was handpicked for a reason.”

The overall effect is stunning and entirely unique in the market. The St. Regis Atlanta sets defining standards for luxury, comfort and authenticity of place in Southern five-star travel.

“Any opportunity we have to deepen our relationship with St. Regis is a welcome one. That this hotel is in Atlanta makes the experience that much more a point of pride for us,” said Howard Pharr, HBA President and Atlanta resident.

About St. Regis

St. Regis Hotels & Resorts includes the most celebrated properties in the world. Founded by John Jacob Astor with the landmark St. Regis Hotel, New York over a century ago, the company will unveil highly anticipated St. Regis properties in Costa Rica (2009), Bahía Beach, Puerto Rico (2009), Bangkok (2009), Deer Crest (2009), Macao (2009), Bal Harbour (2010), Lhasa (2010), Osaka (2010), Buenos Aires (2010), Baha Mar, The Bahamas (2011), Jakarta (2011), Cairo (2011), and Tianjin, China (2011) that will further enhance the brand's legacy. Personalized service and amenities, enviable locations and luxuriously localized design are recognized worldwide as hallmarks of the St. Regis experience. For more information on St. Regis Hotels & Resorts, please visit www.stregis.com.

About HBA/Hirsch Bedner Associates

As a global leader in hospitality interior design, HBA/Hirsch Bedner Associates is credited with revolutionizing the design industry. Since it was founded in 1964, the company has continually set design trends, pushing boundaries and injecting fresh ideas in to some of the world’s most prestigious and well-known addresses.

HBA/Hirsch Bedner Associates has successfully completed over 900 projects in 80 countries worldwide. More than 55 percent of its current project list is located in Pacific Rim countries, including many hotels with the world’s premier brands such as St. Regis, Mandarin Oriental, Shangri-La, Ritz-Carlton, Four Seasons and others.

HBA/Hirsch Bedner Associates prides itself on its unrivalled knowledge of the cultural, financial, geographical and programmatic requirements involved in design projects, and applies that knowledge to all of its projects, ranging from world-class hotels and resorts to individual boutique hotels, spas, casinos, cruise ships and private residences.

HBA employs more than 450 design professionals in 13 offices worldwide: Los Angeles, Atlanta, San Francisco, London, Hong Kong, Shanghai, Tokyo, Singapore, Brisbane, Melbourne, New Delhi, Dubai and Manila. HBA attributes its achievements to its fundamental values of project research, design creativity, and sensitivity to the needs of its markets.

For more information about HBA/Hirsch Bedner Associates, please visit the company’s website at www.hbadesign.com.
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